
Here’s how I can help

(your new copywriter)

Hi!
I'm Tim Norris, Copywriter and Founder of CopyComms.

With 10+ years turning ideas into copy that sells, let me:

• work with your C -suite on their street -speak

• help you sound human (don’t let AI confuse them)

• write scroll -resistant copy that makes them stoppy.

Sound good? Let’s walk the walk. 
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Quick guide



Mini CV

A bit more about the man behind the keyboard...

• Addicted to parkrun - much to my wife's dismay.

• Spent five years on assignment in Munich. 

• Worked on/at the last six Olympic/Paralympic Games

• Dad to Isaac (human) and Bagel (cat).

And if you need any proof of my commitment and 

dedication, I’m a lifelong fan of Chelsea Football Club.   

Meet Tim



Copywriting
• Websites

• Social Media

• Email

• Tone of Voice

• Ads/taglines

Communications
• Strategy

• Reputation Management

• Change comms

Enough talk, show me what 
you can do!

Get me in for...



Examples



Show me more!

Hospitality
Make them smile. In a corporate kinda -way.

Two Olympic & Paralympic Games. Thousands 

of Allianz clients.

→ Let me add personality to your hospitality. 

Paris 2024 - Get Ready For The Best | Milano Cortina 2026 - Step into Life



Show me more!

CEO letters
Uh -oh. A letter from the boss.

But it’s good news. He (his team) have decided to 

personally welcome you to the Games. Together 

with two Presidents.

→ I’ll work with your C -suite on their street -speak.

Milano Cortina 2026 - 
Allianz



Show me more!

July 

2023

Email - B2C
An email from the insurer. Gulp.

Practical ways to help customers get ready for 

life. Whatever the future holds.  

→ Get me on the books. To get them hooked.

 

Add storm shutters to protect your windows.

Check and clean roofs, gutters and drains regularly.1 

2

Here are five simple starters 
to prepare your home.

Five ways to improve 
your home’s 

future- readiness

Hi (name),

When you’re prepared, you’re ready for anything – and 

with the increasing impact of wildfires, storms, floods and 

earthquakes, we wanted to share five simple ways to 

improve your home’s future-readiness.

 

For more tips, head straight to our website – including a 

personalized risk assessment if you enter your address.

GET MORE ADVICE

Climate change - Allianz | The Metaverse - Allianz



Show me more!

Websites
Project Alpha has no place on the website, 

Janet.

Give them just what they need. Not a full 

company history in jargon -ese. 

→ Start from scratch or a complete rehash. 

Taking your site from rank to ranked. 

• Financial Literacy for Athletes - 
Allianz

• Academy launch - iF Design
• Step into Life - Allianz 

https://www.allianz.com/en/about-us/brand/partnerships/olympic-paralympic-movements/movenow/future-workout.html
https://www.allianz.com/en/about-us/brand/partnerships/olympic-paralympic-movements/movenow/future-workout.html
https://www.allianz.com/en/about-us/brand/partnerships/olympic-paralympic-movements/movenow/future-workout.html
https://www.allianz.com/en/about-us/brand/partnerships/olympic-paralympic-movements/movenow/future-workout.html
https://ifdesign-academy.com
https://ifdesign-academy.com
https://ifdesign-academy.com
https://ifdesign-academy.com
https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/stepinto/index.html?location=gb
https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/stepinto/index.html?location=gb
https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/stepinto/index.html?location=gb
https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/stepinto/index.html?location=gb


Show me more!

Tone of Voice
Sound like a human. Don’t let AI confuse them.

→ Style guides, rewrites and more. Training your 

team to (eventually) kick me out the door. 

• Before/after claims letter - Allianz
• TOV guide - Milano Cortina 2026 
• Snippet from TOV guide - Allianz



Show me more!

July 

2023

Social media
Standalone posts or entire campaigns. Organic 

or paid, post without shame.

→ Scroll -resistant copy. That makes them stoppy.

 

Milano Cortina 2026 | Interbrand - Allianz | Paris 2024 | Harry Kane

(Instagram, YouTube, LinkedIn - paid and organic) 



Show me more!

July 

2023

Long-form
Devilishly difficult to show online. 

Here are some links to help make up your mind.

• Para rower Greta Muti’s medical and musical crew

• A table for 15,000  

• Financial literacy program for athletes

• Podcast celebrates 15 years behind the Paralympics

→ Interviews, articles, press releases too. Nothing’s 

too long when you know what to do. 

 

International Paralympic Committee | Allianz - Paris 2024

https://www.paralympic.org/feature/para-rower-greta-muti-s-medical-and-musical-crew-against-coronavirus-pandemic
https://www.paralympic.org/feature/para-rower-greta-muti-s-medical-and-musical-crew-against-coronavirus-pandemic
https://www.thenewsmarket.com/allianz/a-table-for-15-000--please-/s/3ca1d578-1531-4b09-8b3b-401d9ba8f998
https://www.thenewsmarket.com/allianz/a-table-for-15-000--please-/s/3ca1d578-1531-4b09-8b3b-401d9ba8f998
https://www.allianz.com/en/about-us/brand/partnerships/olympic-paralympic-movements/movenow/future-workout.html
https://www.allianz.com/en/about-us/brand/partnerships/olympic-paralympic-movements/movenow/future-workout.html
https://www.allianz.com/en/press/news/commitment/sponsorship/211202_Allianz-podcast-celebrates-fifteen-years-behind-the-paralympic-movement.html
https://www.allianz.com/en/press/news/commitment/sponsorship/211202_Allianz-podcast-celebrates-fifteen-years-behind-the-paralympic-movement.html


Show me more!

July 

2023

Ads/OOH
Banner or hanger. A pull -up banner.

Words that make you look twice.

→ Give me a brief. I’ll impress the Chief.

 

Milano Cortina 2026 | Paris 2024 | One Minute Briefs 



Client feedback

Tim was a fantastic support in developing the copy 

for our website and marketing materials. He works 

incredibly fast, is highly professional, and very easy to 

collaborate with. He quickly understood what we 

needed and improved our copy significantly through 

smart, subtle edits.

His clear, approachable writing style was a perfect fit 

for our brand. 

We’d be happy to work with him again anytime!

Vanessa Monogioudis
iF Design Academy

Tim played a key role in developing and 

implementing the communications strategy for 

Allianz’s Worldwide Olympic and Paralympic 

Program from 2019 -2023, including managing 

communications during Tokyo 2020 and Beijing 2022. 

His expertise was also valuable for Paris 2024, where 

he contributed as a freelancer.

Tim was effective in building relationships across the 

business and with external stakeholders, consistently 

working to meet our communications objectives. His 

calm demeanour was helpful in managing 

reputational challenges, providing guidance to senior 

leaders in their communications with the media and 

employees.

 Eike Buergel
Allianz

- Hilford Press



Back to start

mailto:tim.norris@copycomms.com
http://www.copycomms.com
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